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 JOB OPENING – Digital Marketing Manager

Position – Full-Time, Salaried / Part-Time 
Location – On-site at Rowlett, Texas

Overview:
Terri Savelle Foy Ministries is committed to inspiring people to discover their purpose and pursue their God-given dreams. The Digital Marketing Manager plays a key role in expanding this mission by developing and executing data-driven marketing strategies that increase reach, engagement, and conversions across all digital platforms.

This role is responsible for driving growth through paid media, SEO, and digital campaigns while maintaining the integrity, voice, and excellence of TSFM. The Digital Marketing Manager must reflect the heart of the ministry by ensuring every campaign points people toward faith, purpose, and action.

Who You Are:
You are innovative, strategic, and passionate about digital marketing. You carry both a marketing mindset and a ministry heart, using your skills to help people hear messages of faith, build their dreams, and take action. You have a strong understanding of digital advertising, analytics, and audience behavior. You are confident in your ability to manage campaigns that not only grow visibility—but drive real results. You thrive in fast-paced environments, work well under deadlines, and enjoy collaborating with creative and marketing teams. You are proactive, solution-oriented, and committed to excellence in everything you do.
You are passionate about using your skills to help people step into their God-given assignments.

Responsibilities:
• Manage and execute digital marketing campaigns across platforms including:
· Google Ads (Search, Display, YouTube)
· Paid Social (Meta, Instagram, Facebook)
· Retargeting and geofencing campaigns
• Develop and implement SEO strategies and keyword research to increase organic visibility
• Monitor and manage marketing budgets, ensuring efficient allocation and ROI
• Set up and manage tracking systems including pixels, conversion tracking, and analytics tools
• Analyze campaign performance and optimize based on data insights
• Define, track, and report key performance metrics (traffic, conversions, cost per lead, ROI)
• Collaborate with content, social media, and creative teams to align messaging and campaigns
• Work with external vendors and contractors to execute marketing initiatives
• Support launches and campaigns for events (ICING), mentorship programs, products, and digital resources
• Continuously research trends, tools, and opportunities to improve marketing performance
• Manage workflows and processes to ensure efficient and effective campaign execution
• Perform other related duties and responsibilities as assigned



Qualifications:
· 3–5 years of experience in digital marketing and advertising 
· Strong understanding of:
· Paid media (Google Ads, Meta Ads, YouTube Ads)
· SEO and keyword strategy
· Retargeting and conversion funnels • Experience with:
· Google Analytics
· Pixel tracking and conversion tracking tools 
· Knowledge of website performance metrics and optimization strategies
· Strong organizational skills with the ability to manage multiple campaigns simultaneously 
· Ability to analyze data and translate it into actionable insights 
· Passion for the mission of TSFM – to help people fulfill their God-given assignments 
· Familiarity with TSFM products, events, broadcasts, and website 
· Self-starter who can work independently and collaboratively 
· Must work well with others and maintain unity, in alignment with Romans 16:17 
· Born again believer, filled with the Holy Spirit, and must adhere to the doctrines of this organization as upheld by Terri Savelle Foy and her appointed representatives

Compensation
• Full-Time: Salary based on experience 
• Part-Time: Hourly rate based on experience • Bonuses awarded at management discretion 
• Benefits: Full-time salaried employees are eligible for health coverage after completing 60 days of employment
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