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JOB OPENING – Ads & Campaign Lead 
Position – Full-Time, Salaried / Part-Time 
Location – On-site at Rowlett, Texas

Position Overview
Terri Savelle Foy Ministries is seeking a strategic, hands-on, and results-driven Ads & Campaign Lead to own and execute our paid media efforts. This role is essential in expanding our global reach—driving traffic, increasing engagement, and helping more people experience our message of faith, purpose, and personal growth through high-performing ad campaigns.
This is a lead role for a self-starter—someone who not only builds strategy but also executes, optimizes, and drives results.

Who You Are
· Passionate about using marketing to impact lives and spread a message of hope
· A self-led leader who takes full ownership of projects from start to finish
· Strategic thinker with a strong creative instinct
· Results-driven, analytical, and highly organized
· Proactive, adaptable, and solution-oriented
· Thrives in a fast-paced, mission-driven environment

Responsibilities
· Own, plan, launch, and manage paid ad campaigns across platforms (Meta/Facebook, Instagram, YouTube, Google, etc.)
· Execute and optimize campaigns for performance (conversions, registrations, engagement, ROI)
· Build and manage funnels for webinars, events, product launches, and giving campaigns
· Analyze performance data and scale winning campaigns
· Lead the creative direction of ads in collaboration with design and marketing teams
· Write or guide high-converting ad copy and messaging
· Conduct A/B testing across audiences, creatives, and funnels
· Manage budgets and ensure efficient ad spend
· Track, report, and take action on key performance indicators (KPIs)
· Stay ahead of trends, platform updates, and best practices
Qualifications
· 2+ years of experience managing and executing paid digital advertising campaigns
Strong hands-on experience with Meta Ads Manager, Google Ads, and/or YouTube Ads
· Experience with conversion tracking, pixels, and analytics tools
· Strong understanding of marketing funnels and lead generation strategies
· Data-driven mindset with strong analytical skills
· Ability to manage multiple campaigns independently
· Strong communication and collaboration skills

Preferred Qualifications
· Experience working with ministries, nonprofits, or purpose-driven brands
· Familiarity with webinar funnels and online event promotion
· Experience with email marketing platforms and CRM tools
· Basic understanding of landing page optimization
· Copywriting experience for ads is a plus
Compensation
• Full-Time: Salary based on experience 
• Part-Time: Hourly rate based on experience • Bonuses awarded at management discretion 
• Benefits: Full-time salaried employees are eligible for health coverage after completing 60 days of employment.
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